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A budtender’s guide to the nicest cannabis 
pro ducts in the U.S.A.

“FEEL NICE, ON YOUR TERMS.”
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Phil’s Nice™ is the flagship cannabis brand of Connecticut Cannabis Co.™, 

a minority and women-owned business proudly based in Connecticut.

I t  a l l  s t a r t e d  w i t h  a  s i m p l e  i d e a :  m a k e  s o m e t h i n g  g o o d ,  a n d  m a k e  i t  f o r  t he 

g r e a t e r  g o o d .  P h i l — ye s ,  t h a t  P h i l — b r o u g h t  t o g e t he r  a  t e a m  o f  b ev e r a g e 

i n d u s t r y  v e t e r a n s ,  c u l i na r y  t h i n k e r s ,  c r e a t i v e s ,  e n t r e p r e n e u r s ,  c a n na b i s 

p r o f e s s i o na l s ,  p h a r m a c i s t s ,  s c i e n t i s t s ,  a n d  i n d i v i d u a l s  i m p a c t e d  b y  t he  wa r 

o n  d r u g s ,  t o  c r e a t e  c a n na b i s  p r o d u c t s  p e o p l e  c o u l d  t r u s t .  P h i l  p r e f e r r e d 

t o  s t ay  b e h i n d  t he  s c e n e s .  B u t  t he  t e a m  i n s i s t e d  o n  na m i n g  t he  b r a n d  a f t e r 

h i m .  B e c au s e  P h i l  i s ,  qu i t e  l i t e r a l l y,  a  n i c e  g u y.  A n d  t h i s  c a n na b i s  b r a n d  r e -

f l e c t s  h i m — a n d  a l l  o f  u s — a t  o u r  b e s t .

“ We  b e l i ev e  c a n na b i s  s h o u l d  f e e l  a s  na t u r a l  a s  t he  m o m e n t s  i t  f i t s  i n t o . 

P h i l ’ s  N i c e ™  ex i s t s  t o  m a k e  t h a t  p o s s i b l e .  We  c r a f t  c a n na b i s  i n f u s e d  g u m -

m i e s  a n d  b ev e r a g e s  t h a t  l i v e  a s  e f f o r t l e s s l y  a s  yo u  d o — s o c i a l  w he n  yo u 

wa n t  t o  c o n n e c t ,  s u p p o r t i v e  w he n  yo u  n e e d  a  m o m e n t  t o  yo u r s e l f .  E a c h 

p r o d u c t  i s  p h a r m a c i s t - f o r mu l a t e d  a n d  m a d e  w i t h  w i l d f l ow e r  h o n e y,  r e a l 

f r u i t ,  a n d  na t u r a l  i n g r e d i e n t s — b e c au s e  w e  b e l i ev e  t h a t  f e e l i n g  g o o d  s h o u l d 

b e  s i m p l e ,  t h o u g h t f u l ,  a n d  s o m e t h i n g  yo u  c a n  t r u s t . ”

P A R T  I   |  T H E  B R A N D
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Made with care. Felt with intention.

That’s what makes it Phil’s Nice™.

P A R T  I   |  T H E  B R A N D
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O U R

V A L U E S

P A R T  I   |  T H E  B R A N D
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Quality
At  P h i l ’ s  N i c e ™ ,  qu a l i t y  i s  a  v a l u e  t h a t  g u i d e s  ev e r y t h i n g  w e  d o — f r o m  h ow  w e  o p e r a t e  a s  a  c o m p a ny 

t o  h ow  w e  f o r mu l a t e  e a c h  p r o d u c t .  We  u s e  r e a l  f r u i t ,  w i l d f l ow e r  h o n e y,  a n d  na t u r a l  a n d  o r g a n i c  c o m -

p o n e n t s  t o  c r e a t e  p r o d u c t s  t h a t  f e e l  e l ev a t e d ,  c l e a n ,  a n d  e nj o y a b l e .  T he r e  a r e  n o  a r t i f i c i a l  f l av o r s  o r 

s y n t he t i c  f i l l e r s — j u s t  t h o u g h t f u l  c h o i c e s  t h a t  r e s u l t  i n  s t a n d o u t  t a s t e  a n d  a  f e e l - g o o d  ex p e r i e n c e .  We 

c r a f t  o u r  p r o d u c t s  n o t  o n l y  t o  t a s t e  g r e a t ,  b u t  t o  d e l i v e r  c o n s i s t e n t ,  a p p r o a c h a b l e  e f f e c t s  t h a t  a l i g n 

w i t h  h ow  p e o p l e  wa n t  t o  f e e l .  Ev e r y  e l e m e n t  i s  c o n s i d e r e d — b e c au s e  w he n  a  p r o d u c t  i s  m a d e  w i t h 

c a r e ,  yo u  c a n  f e e l  i t .

Trust
O u r  p r o d u c t s  a r e  p h a r m a c i s t - f o r mu l a t e d  a n d  c o m mu n i c a t e d  c l e a r l y,  w i t h  s t r a i g h t f o r wa r d  p r o d u c t 

na m e s  a n d  e a s y - t o - u n d e r s t a n d  e f f e c t s .  We  a i m  t o  m a k e  c a n na b i s  f e e l  s i m p l e ,  f a m i l i a r ,  a n d  a p p r o a c h -

a b l e  f o r  a l l  c u s t o m e r s — e a r n i n g  t r u s t  t h r o u g h  c o n s i s t e n c y,  c l a r i t y,  a n d  c a r e .

Nice
I t ’ s  m o r e  t h a n  j u s t  a  na m e — i t ’ s  a  l i f e s t y l e ,  a  c o r e  v a l u e ,  a n d  t he  s t a n d a r d  w e  h o l d  o u r s e l v e s  t o .  B e i n g 

n i c e  m e a n s  l e a d i n g  w i t h  c a r e ,  c r e a t i n g  a p p r o a c h a b l e  p r o d u c t s ,  a n d  s h ow i n g  u p  w i t h  wa r m t h  i n  ev e r y -

t h i n g  w e  d o .  I t ’ s  i n  t he  way  w e  t r e a t  o u r  c u s t o m e r s ,  o u r  p a r t n e r s ,  a n d  e a c h  o t he r .  At  P h i l ’ s  N i c e ™ ,  w e 

m a k e  c a n na b i s  t h a t  f i t s  na t u r a l l y  i n t o  yo u r  l i f e — p r o d u c t s  t h a t  a r e  e a s y  t o  u n d e r s t a n d ,  a p p r o a c h a b l e , 

a n d  d e s i g n e d  t o  he l p  p e o p l e  f e e l  g o o d .

Community
 P h i l ’ s  N i c e ™  wa s  b o r n  i n  C o n n e c t i c u t  a n d  b u i l t  b y  a  t e a m  w i t h  d e e p  r o o t s  i n  t he  s t a t e .  We ’ r e  p r o u d  t o 

s e r v e  o u r  h o m e  s t a t e  a n d  p a r t n e r  w i t h  d i s p e n s a r i e s  a n d  c u s t o m e r s  a c r o s s  C o n n e c t i c u t .  O u r  s e n s e  o f 

c o m mu n i t y  s h ow s  u p  i n  t he  way  w e  c o l l a b o r a t e ,  s u p p o r t  l o c a l ,  a n d  he l p  s h a p e  a  c a n na b i s  c u l t u r e  t h a t 

f e e l s  w e l c o m i n g ,  wa r m ,  a n d  g r o u n d e d .  W he t he r  i t ’ s  a  l o n g t i m e  c u s t o m e r  o r  s o m e o n e  n ew  t o  c a n na b i s , 

w e  b e l i ev e  ev e r yo n e  d e s e r v e s  t o  f e e l  p a r t  o f  s o m e t h i n g  n i c e .

Fun
We  t a k e  qu a l i t y  s e r i o u s l y —  b u t  c a n na b i s  s h o u l d  b e  f u n  a n d  b r i n g  a  l i t t l e  m o r e  j o y  t o  p e o p l e ’ s  l i v e s . 

O u r  f l av o r s  a r e  s o p h i s t i c a t e d  a n d  w e l l - c r a f t e d ,  b u t  s t i l l  f a m i l i a r  a n d  e a s y  t o  l ov e .  N o t h i n g  t o o  c o m p l i -

c a t e d — j u s t  g r e a t - t a s t i n g  p r o d u c t s  t h a t  he l p  p e o p l e  u nw i n d ,  c o n n e c t ,  a n d  e nj o y  t he  m o m e n t .

P A R T  I   |  T H E  B R A N D
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Our Promise to the Customer:

We are here to make cannabis feel nice—from the first taste to the final effect. 

Whether it’s our cannabis edibles or infused beverages, everything we make is 

pharmacist-formulated, thoughtfully crafted, and built around real fruit, wildf lower 

honey, and quality ingredients. Our promise to customers is simple: high-quality 

and great-tasting products that are easy to understand, consistent in their effects, 

and crafted to fit seamlessly into everyday life.   

                                                                                                           

Sincerely,  

Phil Lauderdale

Founder, Connecticut Cannabis Co. 

 

Ph� Laud�d�e

P A R T  I   |  T H E  B R A N D
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the 
PRODUCT

P A R T  I I
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P h i l ’ s  N i c e ™  g u m m i e s  a r e n ’ t  j u s t  t a s t y  —  t he y ’ r e  c r a f t e d  t o  d e l i v e r  a  c l e a r ,  i n -
t e n t i o na l  ex p e r i e n c e .  A s  a  b u d t e n d e r ,  t h i s  s e c t i o n  i s  yo u r  g u i d e  t o  s p e a k i n g  w i t h 
c o n f i d e n c e  a b o u t  h ow  e a c h  p r o d u c t  w o r k s  a n d  w h a t  e a c h  f l av o r  b r i n g s  t o  t he 
t a b l e .  Yo u r  a b i l i t y  t o  t r a n s l a t e  t h a t  ex p e r i e n c e  f o r  c u s t o m e r s  i s  k e y  t o  m a k i n g  t he 
s a l e  o f  P h i l ’ s  N i c e ™  p r o d u c t s .   W he t he r  s o m e o n e ’ s  l o o k i n g  t o  l i f t  t he i r  m o o d ,  f i n d 
t he i r  c a l m ,  o r  c a t c h  s o m e  s l e e p ,  yo u ’ l l  k n ow  h ow  t o  s t e e r  t he m  t owa r d  t he  r i g h t 
k i n d  o f  n i c e .

P h i l ’ s  N i c e ™  g u m m i e s  a r e  d e s i g n e d  a r o u n d  e f f e c t s ,  b u t  t he  m a g i c  i s  i n  t he  f u l l 
ex p e r i e n c e .  Fr o m  h ow  t he y  m a k e  yo u  f e e l  t o  h ow  t he y  t a s t e ,  t he s e  g u m m i e s  a r e 
c r a f t e d  t o  d e l i v e r  m o m e n t s  t h a t  a r e  c l e a r ,  c l e a n ,  a n d  d e l i c i o u s .  We  k e e p  i t  s i m -
p l e ,  e f f e c t - d r i v e n ,  a n d  w e l c o m i n g .  T h a t ’ s  w hy  e a c h  g u m my  i s  d e s i g n e d  a r o u n d  a 
s p e c i f i c  e f f e c t  —  a n d  c l e a r l y  na m e d  t o  r e f l e c t  t h a t :  N i c e  n ’  L i f t e d ™ ,  N i c e  n ’  C h i l l ™ , 
a n d  N i c e  n ’  D r e a my ™ .  A n d  e a c h  o n e  d e l i v e r s  o n  t h a t  p r o m i s e . 

W he t he r  s o m e o n e ’ s  l o o k i n g  f o r  a  s o c i a l  l i f t ,  a  m o m e n t  o f  c a l m ,  o r  he l p  w i n d i n g 
d ow n  a t  n i g h t ,  t he r e ’ s  a  g u m my  t h a t  m e e t s  t he m  w he r e  t he y  a r e .

I n  t h i s  S e c t i o n  yo u ’ l l  f i n d  a  d e e p e r  d i v e  i n t o  e a c h  o f  o u r  e f f e c t  p r o f i l e s — a n d  t he 
f l av o r - f o r wa r d  g u m m i e s  t h a t  b r i n g  t he m  t o  l i f e .

Get to know the GUMMIES
H O W  T O  T A L K  A B O U T  W H A T  M A K E S  T H E M  G R E A T

P A R T  I I   |  T H E  P R O D U C T
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W h a t  s e t s  t he s e  g u m m i e s  a p a r t  i n  a  c r ow d e d  m a r k e t ? 

W h i l e  e f f e c t  i s  f r o n t  a n d  c e n t e r ,  i t ’ s  o u r  t h o u g h t f u l  a p p r o a c h 

— f r o m  f o r mu l a t i o n  t o  f l av o r  t o  i n g r e d i e n t s — 

t h a t  t r u l y  m a k e s  P h i l ’ s  N i c e ™  s h i n e :

Get to know the

GUMMIES
S E L L I N G  P R O P O S I T I O N S  H I G H L I G H T S

P A R T  I I   |  T H E  P R O D U C T
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Pharmacist Formulated
Ev e r y  d o s e  i s  p r e c i s i o n - d e s i g n e d  f o r  c l a r i t y,  c o n s i s t e n c y,  

a n d  e f f e c t  s o  c u s t o m e r s  k n ow  exa c t l y  w h a t  t o  ex p e c t .

Sophisticated Flavors
Wi t h  p r o f i l e s  l i k e  Tr o p i c a l  M a n g o ,  Pe a c h  Te a ,  Te a  +  L e m o na d e ,  

a n d  B l u eb e r r y  L e m o na d e ,  o u r  f l av o r s  a r e  e l ev a t e d  b u t  s t i l l  f a m i l i a r ; 

e a s y  t o  l ov e  w i t h o u t  b e i n g  b o r i n g .

Wildflower Honey & Real Fruit
We  u s e  w i l d f l ow e r  h o n e y  t o  c r e a t e  a  na t u r a l l y  s m o o t h  s w e e t n e s s 

t h a t  c o m p l i m e n t s  o u r  f l av o r  b l e n d s  —  n o  a r t i f i c i a l  s w e e t e n e r s  he r e .

Natural & Organic Ingredients
N o  s y n t he t i c  f i l l e r s ,  d ye s ,  o r  f a k e  s t u f f  —  j u s t  c l e a n ,  t h o u g h t f u l 

i n g r e d i e n t s  t h a t  s u p p o r t  a  f e e l - g o o d  ex p e r i e n c e .

Accessible Price Point
T he s e  a r e  p r e m i u m - qu a l i t y  e d i b l e s  a t  a  p r i c e  p o i n t  t h a t  f e e l s  a p p r o a c h a b l e , 

m a k i n g  i t  e a s i e r  f o r  m o r e  c u s t o m e r s  t o  f e e l  n i c e .

P A R T  I I   |  T H E  P R O D U C T
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Get to know the

GUMMIES
C A N N A B I N O I D S  &  E F F E C T S

P R O D U C T C A N N A B I N O I D S E F F E C T

NICE ‘N  CHILL™
I N F U S E D  G U M M I E S

5mg THC  +  5mg CBD
1 : 1  R A T I O

Grounded, collected and clear without 

checking out. Smooth and steady for life’s 

demanding moments - big or small.

NICE ‘N DREAMY™
I N F U S E D  G U M M I E S

10mg CBN  +  5mg THC
2 : 1  R A T I O

Best for winding down at night,  

catching sleep on a flight, or finding  

rest in unfamiliar places.

NICE ‘N  LIFTED™
I N F U S E D  G U M M I E S

5mg THC
Best for social settings, creative sparks, 

or just for feeling a little more alive, lifted, 

and nice.

E a c h  p r o d u c t  av a i l a b l e  i n  a l l  4  f l av o r s .

BLUEBERRY
LEMONADE

PEACH
TEA

TROPICAL
MANGO

TEA +
LEMONADE

Wa nt  t o  s p e a k  c o n f ide nt l y  t o  c u s t omer s  ab ou t  t he  e f f e c t s  o f  ou r  g u m m ie s — a nd 

w hat  t hey  t a s t e  l i ke ?  T h i s  s e c t io n  is  you r  de ep - d ive  o n  e a ch  e f f e c t  a nd  f l avor ,  s o 

you  c a n  c o n ne c t  c u s t omer s  t o  t he  r i g ht  p r o du c t  b a s e d  o n  how  t hey  wa nt  t o  f e e l 

( a nd  w hat  t hey  l i ke  t o  t a s t e ) .

P A R T  I I   |  T H E  P R O D U C T
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NICE ‘N CHILL
stay cool, stay nice.

“ N i c e  ‘ N  C h i l l ™ ”  i s  yo u r  a ny t i m e  a n s w e r  t o  t o o  mu c h .  Wi t h  a 

b a l a n c e d  1 : 1  r a t i o  o f  T H C  a n d  C B D ,  i t ’ s  d e s i g n e d  t o  he l p  yo u 

s t ay  g r o u n d e d ,  c o l l e c t e d ,  a n d  c l e a r — w i t h o u t  c he c k i n g  o u t . 

S m o o t h  a n d  s t e a d y,  i t ’ s  a  f e e l - g o o d  r i t u a l  f o r  l i f e ’ s  m o r e 

d e m a n d i n g  m o m e n t s ,  b i g  o r  s m a l l .

Perfect for.. .
Ev e r y d ay  s t r e s s    |   S t e a d y i n g  yo u r  he a d s p a c e   |    S t ay i n g  c e n t e r e d

Get to know the

GUMMIES
C A N N A B I N O I D S  &  E F F E C T S

P A R T  I I   |  T H E  P R O D U C T
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NICE  ‘N  DREAMY
turn down the noise, drif t into nice.

“ N i c e  ‘ N  D r e a my ™ ”  g u m m i e s  a r e  yo u r  g e n t l e  c u e  t o  u nw i n d .  Wi t h  a  2 : 1 

b l e n d  o f  s l e e p - s u p p o r t i n g  C B N  a n d  T H C ,  i t ’ s  c r a f t e d  t o  he l p  c a l m  t he 

m i n d ,  r e l a x  t he  b o d y,  a n d  g u i d e  yo u  i n t o  a  s m o o t h ,  r e s t o r a t i v e  s l e e p  —

w i t h o u t  a ny  n ex t - d ay  f o g .  Wa r m ,  w e l c o m i n g ,  a n d  qu i e t l y  e f f e c t i v e 

w he r ev e r  a n d  w he n ev e r  yo u  wa n t  i t .

Perfect for.. .
Wi n d i n g  d ow n  a t  n i g h t    |   C a t c h i n g  s l e e p  o n  a  f l i g h t  |    F i n d i n g  s l e e p  i n  u n f a m i l i a r  p l a c e s

Get to know the

GUMMIES
C A N N A B I N O I D S  &  E F F E C T S

P A R T  I I   |  T H E  P R O D U C T
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Get to know the

GUMMIES
C A N N A B I N O I D S  &  E F F E C T S

NICE ‘N  LIFTED
a little lif t,  a lot of nice.

“ N i c e  ‘ N  L i f t e d ™ ”  g u m m i e s  a r e  yo u r  g o - t o  f o r  f e e l i n g  g o o d ,  w i t h o u t 

ov e r d o i n g  i t .  W he t he r  yo u ’ r e  e a s i n g  i n t o  a  w e e k e n d  v i b e  o r  g e t t i n g 

i n t o  a  b e t t e r  he a d s p a c e ,  t he s e  g u m m i e s  a r e  m a d e  t o  e l ev a t e  yo u r 

m o o d  a n d  k e e p  yo u  c o m f o r t a b l y  i n  c o n t r o l .  T h o u g h t f u l l y  f o r mu l a t e d 

a n d  w i l d l y  f l av o r f u l ,  t he y ’ l l  he l p  yo u  g e t  n i c e  —  a n d  s t ay  l i f t e d .

Perfect for.. .
S o c i a l  s e t t i n g s    |    C r e a t i v e  s p a r k s    |    J u s t  f e e l i n g  a  l i t t l e  m o r e  a l i v e

P A R T  I I   |  T H E  P R O D U C T
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Tropical Mango
G o l d e n ,  s m o o t h ,  a n d  s u b t l y  s w e e t .  T h i s  l u s h  m a n g o  g u m my  i s  c r a f t e d  w i t h  

w i l d f l ow e r  h o n e y,  r e a l  f r u i t ,  a n d  o r g a n i c  i n g r e d i e n t s  f o r  a  wa r m ,  t r o p i c a l  f l av o r .

 

Blueberry Lemonade
Ta r t ,  j a m my  b l u e b e r r i e s  m e e t  b r i g h t  c i t r u s  i n  a  f l av o r  t h a t ’ s  b o l d  a n d  

r e f r e s h i n g  —  l i k e  a  s u m m e r  p l ay l i s t  yo u  n ev e r  s k i p . 

Peach Tea
L a i d - b a c k  a n d  s u b t l y  S o u t he r n — t h i s  g u m my  b l e n d s  s o f t  p e a c h  w i t h  

s t e e p e d  t e a  i n  o n e  r e f i n e d  b i t e .  B a l a n c e d ,  r e f r e s h i n g ,  a n d  s a t i s f y i n g . 

Tea + Lemonade
C r i s p ,  b a l a n c e d ,  a n d  p i c n i c - p e r f e c t .  A  s u n ny  b l e n d  o f  s t e e p e d  b l a c k  t e a  

a n d  f r e s h  l e m o na d e  d e l i v e r s  a  s m o o t h ,  c i t r u s y  c l a s s i c . 

M a d e  w i t h  w i l d f l ow e r  h o n e y,  o r g a n i c  i n g r e d i e n t s , 

a n d  r e a l  f r u i t .  N o  a r t i f i c i a l  f l av o r s ,  n o  d ye s  — 

j u s t  a  c l e a n ,  c r av e a b l e  way  t o  f e e l  n i c e .

the F L A V O R  P R O F I L E S
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W he t he r  t he y ’ r e  s i p p i n g  a t  a  d i n n e r  p a r t y,  e nj o y i n g  a  s l ow  a f t e r n o o n , 

l o o k i n g  f o r  a n  e a s y  a l t e r na t i v e  t o  a l c o h o l ,  o r  j u s t  wa n t  t o  t r y  o u r 

p r o d u c t s  i n  a  d i f f e r e n t  f o r m a t — P h i l ’ s  N i c e ™  i n f u s e d  b ev e r a g e s  a r e 

l i g h t ,  s o c i a l ,  a n d  e f f o r t l e s s .  D ev e l o p e d  b y  b ev e r a g e  i n d u s t r y  v e t e r a n s 

w o r k i n g  i n  c o l l a b o r a t i o n  w i t h  c a n na b i s  p h a r m a c i s t s ,  t he s e  d r i n k s 

w e r e  c r e a t e d  w i t h  o n e  g o a l  i n  m i n d :  t o  t a s t e  g r e a t  a n d  d e l i v e r  a 

s m o o t h ,  u p l i f t i n g  ex p e r i e n c e .

M a d e  w i t h  t he  s a m e  t h o u g h t f u l  c a r e  a s  o u r  g u m m i e s ,  t he y ’ r e  s w e e t -

e n e d  w i t h  w i l d f l ow e r  h o n e y,  m a d e  w i t h  r e a l  f r u i t ,  a n d  c r a f t e d  u s i n g 

na t u r a l  a n d  o r g a n i c  i n g r e d i e n t s .  E a c h  c a n  d e l i v e r s  a  c r i s p ,  s o p h i s -

t i c a t e d  f l av o r  a n d  i s  p ow e r e d  b y  f a s t - o n s e t t i n g  na n o e mu l s i o n  f o r  a 

l i g h t ,  s o c i a l  b u z z  t h a t  f e e l s  g o o d  a n d  f i t s  i n .  Wi t h  5 0  c a l o r i e s  o r  l e s s 

p e r  s e r v i n g ,  t he y ’ r e  a s  c l e a n  a n d  e a s y  a s  t he y  a r e  e nj o y a b l e .

Get to know the

BEVERAGES

P A R T  I I   |  T H E  P R O D U C T
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the 
S E L L I N G  P R O P O S I T I O N S  H I G H L I G H T S

Great Taste
F l av o r  c o m e s  f i r s t — b r i g h t ,  c r i s p ,  a n d  c l e a n ,  w i t h  b a l a n c e d

s w e e t n e s s  t h a t ’ s  n ev e r  ov e r p ow e r i n g .

Sophisticated but Approachable
E l ev a t e d  f l av o r  p r o f i l e s  d ev e l o p e d  b y  b ev e r a g e  i n d u s t r y  v e t e r a n s — 

m a d e  t o  t a s t e  a m a z i n g ,  f e e l  f a m i l i a r ,  a n d  b e  e a s y  t o  e nj o y.

Lower Calorie
5 0  c a l o r i e s  o r  l e s s  p e r  c a n .

Wildflower Honey
A  na t u r a l  s w e e t e n e r  t h a t  k e e p s  t h i n g s  s m o o t h  a n d  b a l a n c e d .

Natural & Organic Ingredients
T h o u g h t f u l l y  s e l e c t e d  i n g r e d i e n t s — n o  a r t i f i c i a l  f l av o r s , 

n o  s y n t he t i c  d ye s ,  j u s t  r e a l ,  r e c o g n i z a b l e  i n g r e d i e n t s .

Pharmacist Formulated
 D e s i g n e d  w i t h  i n t e n t i o n ,  u s i n g  f a s t - o n s e t t i n g 

na n o - e mu l s i o n  a n d  u p l i f t i n g  t e r p e n e s .

Low-Dose Formula
3 m g  T H C  +  3 m g  C B D — g r e a t  f o r  a  l i g h t ,  s o c i a l  b u z z .

P A R T  I I   |  T H E  P R O D U C T
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A D D - O N
Sales Opportunity

P h i l ’ s  N i c e T M  b ev e r a g e s  p a i r  na t u r a l l y  w i t h  o u r  g u m m i e s  b e c au s e  t he y 

o f f e r  c u s t o m e r s  a n  a d d i t i o na l  way  t o  ex p e r i e n c e  t he  b r a n d .  T he y ’ r e  a n 

i d e a l  c o m p l e m e n t :  f a s t - a c t i n g ,  l ow - d o s e  d r i n k s  p r ov i d e  a n  i m m e d i a t e , 

s o c i a l  l i f t ,  w h i l e  g u m m i e s  o f f e r  l o n g e r - l a s t i n g ,  c o n t r o l l e d  e f f e c t s . 

S u g g e s t i n g  b ev e r a g e s  a l o n g s i d e  g u m m i e s  he l p s  c u s t o m e r s  ex p l o r e 

d i f f e r e n t  f o r m a t s ,  e n h a n c e s  t he i r  c a n na b i s  ex p e r i e n c e ,  i n c r e a s e s 

ov e r a l l  p u r c h a s e  s a t i s f a c t i o n ,  a n d  i n c r e a s e s  c a r t  s i z e .
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Tr o p i c a l ,  j u i c y,  a n d  g o l d e n  l i k e  l a t e - d ay  s u n .

Ta k e  a  n i c e  l i t t l e  t r i p  t o  t he  b e a c h  w i t h  ev e r y  s i p .  T h i s  n i c e l y  i n f u s e d  b l e n d  o f 

l u s h  m a n g o ,  p a s s i o n f r u i t ,  a n d  a  s p l a s h  o f  p u r e  w i l d f l ow e r  h o n e y  f r o m  s o m e 

v e r y  h a p p y  b e e s  d e l i v e r s  a  p e r f e c t l y  s w e e t ,  b r e e z y  d r i n k  t h a t ’ s  a s  e a s y g o i n g 

a s  a  m i d  s u m m e r  ev e n i n g .

F L A V O R  P R O F I L E

Mango Passionfruit

P A R T  I I   |  T H E  P R O D U C T
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Peach Tea
S m o o t h ,  m e l l ow,  a n d  e f f o r t l e s s l y  c l a s s i c

H e r e ’ s  a  s i p  t h a t ’ s  j u s t  p e a c hy.  O u r  n i c e l y  i n f u s e d  b l e n d  o f  p r e m i u m  t e a  l e av e s ,  s u n - r i p e n e d  j u i c y 

p e a c he s ,  a n d  a  t o u c h  o f  w i l d f l ow e r  h o n e y  f r o m  t h o s e  v e r y  h a p p y  b e e s  b r i n g s  t he  p e r f e c t  b a l a n c e . 

S i l k y  s m o o t h  a n d  s u b t l y  e n e r g i z i n g ,  i t ’ s  c r a f t e d  t o  k e e p  yo u  g l ow i n g  a n d  i n  t he  m o m e n t .  O u r  Pe a c h 

Te a  i s  c a l m  a n d  c o o l  w i t h  a  S o u t he r n  w i n k ,  a n d  i s  e a s y  t o  s i p ,  b u t  h a r d  t o  p u t  d ow n ,  I t ’ s  t he  k i n d  o f 

i c e d  t e a  t h a t ’ s  a s  w e l c o m e  a t  a  t a i l g a t e  a s  i t  i s  a t  a  d i n n e r  t a b l e . 

F L A V O R  P R O F I L E
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Tea + Lemonade 
C r i s p ,  b a l a n c e d ,  a n d  p e r f e c t  f o r  p o u r i n g  i n t o  t he  m o m e n t .

A  l i t t l e  t a r t ,  a  l i t t l e  s w e e t ,  a n d  a  w h o l e  l o t  o f  n i c e .  O u r  n i c e l y  i n f u s e d  b l e n d  o f  s u n - s t e e p e d  t e a , 

r e f r e s h i n g  l e m o n s ,  a n d  a  f i n i s h  o f  w i l d f l ow e r  h o n e y  f r o m  t h o s e  v e r y  h a p p y  b e e s  i s  c r a f t e d  t o 

r e f r e s h  a n d  e n e r g i z e .  I t ’ s  t h a t  b u z z i n g ,  g o l d e n - h o u r  f e e l i n g  w he n  c o nv e r s a t i o n s  f l ow  a n d  s m i l e s 

c o m e  e a s y.  T h i s  d r i n k  p l ay s  w e l l  a ny w he r e . . .  b a c k y a r d  h a n g s ,  d i n n e r  p a r t i e s ,  s u n ny - d ay  s l ow -

d ow n s …  ev e n  a s  a  r e f r e s h i n g  t w i s t  o n  yo u r  f av o r i t e  g o l f  c o u r s e  c l a s s i c .  L i g h t ,  e f f o r t l e s s ,  a n d  d e -

s i g n e d  t o  k e e p  t he  m o o d  j u s t  r i g h t .

F L A V O R  P R O F I L E
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Blueberry Lemonade
B r i g h t ,  a  l i t t l e  t a r t ,  s m o o t h ,  a n d  r e f r e s h i n g l y  u n ex p e c t e d .

W he n  l i f e  g i v e s  u s  l e m o n s . . . w e  n i c e l y  i n f u s e  t he m  w i t h  w i l d  b l u e b e r r i e s  a n d  a  h o n e y  b u z z  t o  m a k e 

t h i n g s  ex t r a  n i c e !  T h i s  b r i g h t ,  u p l i f t i n g  c o m b i na t i o n  o f  z e s t y  l e m o n s ,  j u i c y  b l u e b e r r i e s ,  a n d  p u r e 

w i l d f l ow e r  h o n e y  f r o m  t h o s e  v e r y  h a p p y  b e e s  h i t s  j u s t  r i g h t .  L i g h t ,  r e f r e s h i n g ,  a n d  f u l l  o f  g o o d 

v i b e s .  I t  t a s t e s  c l e a n ,  l i f t s  g e n t l y,  a n d  f i t s  w he r ev e r  a  n i c e  d r i n k  b e l o n g s . 

F L A V O R  P R O F I L E
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the 
CUSTOMER
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Newer to cannabis, looking for a low-stress entry point.

W H AT  T H E Y  WA N T :  C l e a r  e f f e c t s ,  l ow - d o s e  p r o d u c t s ,  na t u r a l  i n g r e d i e n t s ,  a n d  s o m e t h i n g  t h a t  f e e l s    

   e a s y  a n d  t r u s t w o r t hy.

G O - T O  R E C S :   O u r  b ev e r a g e s  a r e  a  g r e a t  i n t r o  f o r m a t  a s  t he y  a r e  n o n - s m o k i n g ,  l ow - d o s e 

   ( 3 m g  T H C  +  3 m g  C B D ) ,  f a s t - o n s e t t i n g ,  a n d  s o c i a l .  Fo r  g u m m i e s ,  w e  r e c o m m e n d    

   N i c e  n ’  C h i l l ™  o r  N i c e  n ’  L i f t e d ™  f o r  a  g e n t l e  ex p e r i e n c e  w i t h  c l e a r ,

   l a b e l e d  e f f e c t s ,  N i c e  n ’ D r e a my ™  t o  he l p  w i t h  s l e e p .

W H AT  T O  S AY :   “ T h e s e  a r e  l o w - d o s e  a n d  s u p e r  e a s y  t o  u n d e r s t a n d —  p e r fe c t  i f  y o u ’ r e  j u s t 

   e a s i n g  i n .  T h e  g u m my  n a m e s  r e f l e c t  h o w  t h e y ’ l l  m a k e  y o u  fe e l ,  a n d  t h e y ’ r e    

   m a d e  w i t h  n a tu r a l  i n g r e d i e n t s  a n d  r e a l  f r u i t . ”

W H AT  T H E Y  WA N T :   T h o u g h t f u l  f o r mu l a t i o n s ,  c l e a n - l a b e l  i n g r e d i e n t s ,  a p p r o a c h a b l e  p r i c e    

    p o i n t ,  a n d  a  r o u t i n e - f r i e n d l y  o p t i o n .

G O - T O  R E C S :    G u m m i e s :  N i c e  ‘ N  C h i l l ™  f o r  d a i l y  s t r e s s  o r  N i c e  ‘ N  D r e a my ™  

    f o r  a  r e l i a b l e  s l e e p  s o l u t i o n .

    B ev e r a g e s :  A s  a  m i d - a f t e r n o o n  r e s e t  o r  a n  a l c o h o l  a l t e r na t i v e , 

    t he s e  b ev a g e s  a r e  e a s y  t o  w o r k  i n t o  a  w e l l n e s s  r o u t i n e .

W H AT  T O  S AY :    “ P h a r m a c i s t - fo r mu l a t e d  a n d  m a d e  w i t h  w i l d f l o w e r  h o n e y ,  t h e s e 

    p r o d u c t s  f i t  r i g h t  i n t o  y o u r  d ay  w i t h o u t  t h e  g u e s s w o r k . ”

The    Wellness-
Minded Regular

The  Canna-Curious 
Explorer

Moderate cannabis user, values 
consistency, quality, and ingredients.
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The    Social Sipper

Knows their way around cannabis,  exp ects 
tas te and quality to match.

W H AT  T H E Y  WA N T :   G r e a t  f l av o r ,  r e a l  e f f e c t s ,  c l e a n  i n g r e d i e n t s ,  a n d  n o  c o m p r o m i s e    

    o n  ex p e r i e n c e

G O - T O  R E C S :    G u m m i e s :  N i c e  ‘ N  L i f t e d  ™  ( 5 m g  T H C )  f o r  a  s m o o t h ,  u p l i f t i n g  v i b e ;   

    N i c e  ‘ N  D r e a my ™  ( 2 : 1  C B N  t o  T H C )  f o r  d e e p ,  r e s t o r a t i v e  s l e e p ;  N i c e  ‘ N   

    C h i l l ™  ( 1 : 1  T H C  t o  C B D )  f o r  a  b a l a n c e d ,  s t e a d y  ex p e r i e n c e  t h a t ’ s  c l e a r   

    a n d  r e l i a b l e .

    B ev e r a g e s :   T he s e  l ow - d o s e  ( 3 m g  T H C  +  3 m g  C B D )  d r i n k s  a r e  d e s i g n e d   

    f o r  s o c i a l  o c c a s i o n s  a s  a n  i n t e n t i o na l ,  e l ev a t e d  way  t o  c o n s u m e 

    c a n na b i s .

W H AT  T O  S AY :    “ N o  a r t i f i c i a l  f l av o r s ,  n o  f i l l e r s  —  j u s t  w i l d f l o w e r  h o n e y ,  r e a l  f r u i t , 

    a n d  e f fe c t s  t h a t  d e l i v e r .  O u r  p r o d u c t s  a r e  c l e a n ,  g r e a t - t a s t i n g ,  a n d 

    e n g i n e e r e d  fo r  h o w  y o u  w a n t  t o  fe e l . ”

      Enjoys s o cializi ng,  of ten chooses beverages 
as their preferred way to unwi nd or connect. 

W H AT  T H E Y  WA N T :  A  s o c i a l l y - f r i e n d l y,  l ow - d o s e  o p t i o n  t h a t ’ s  a  r e l i a b l e  a l t e r na t i v e  t o  a l c o h o l —  

   w i t h o u t  c o m p r o m i s i n g  f l av o r  o r  ex p e r i e n c e .

G O - T O  R E C S :   B ev e r a g e s :  I n f u s e d  b ev e r a g e s  ( 3 m g  T H C  +  3 m g  C B D )  c r a f t e d  s p e c i f i c a l l y  f o r   

   s o c i a l   s e t t i n g s ,  d e l i v e r i n g  a  qu i c k  o n s e t  a n d  g e n t l e ,  u p l i f t i n g  e f f e c t s .

   G u m m i e s :  N i c e  ‘ N  L i f t e d ™  ( 5 m g  T H C )  f o r  a p p r o a c h a b l e  m o o d  e l ev a t i o n ,  o r   

   N i c e  ‘ N  C h i l l ™  ( 1 : 1  T H C  t o  C B D )  f o r  b a l a n c e d  r e l a xa t i o n .

W H AT  T O  S AY :   “ P e r fe c t  fo r  p a r t i e s  o r  c a s u a l  g a t h e r i n g s ,  P h i l ’ s  N i c e ™  b ev e r a g e s  a n d  g u m  

   m i e s  t a s t e  g r e a t ,  fe e l  j u s t  r i g h t ,  a n d  f i t  s e a ml e s s ly  i n t o  y o u r  s o c i a l  l i fe .  L o w -  

   d o s e ,  f l av o r fu l ,  a n d  m a d e  w i t h  r e a l  i n g r e d i e n t s ,  t h e y ’ r e  d e s i g n e d  t o  h e l p  y o u   

   s t ay  s o c i a l  a n d  c o mfo r t a b l e ,  w i t h o u t  l o s i n g  c o n t r o l . ”

The    Experienced
Enthusiast

P A R T  I I I   |  T H E  C U S T O M E R
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FAQs
How long does it take for Phil’s Nice™ products  
to take effect?
Gummies take ~30–90 mi nutes,  dep endi ng on i ndividual metabolism and if  you’ve eaten recently.

Beverages take ~15–20 mi nutes,  thanks to the fas t-onsetti ng nano emulsion.

How long do the effects last?
Gummie effects general ly las t 4–6 hours.  Beverage effects typical ly las t 2–4 hours.

Are your products vegan and gluten-free?
Yes,  al l  Phi l ’s  Nice™ gummies and b everages are vegan-friendly and g luten-free.

Do Phil’s Nice™ products contain artificial f lavors  
or synthetic ingredients?
No, we u se only natural and organic i ngredients,  real  fruit ,  and wi ldf lower honey for sweetness.

What’s the difference between the gummy effects?
Nice ‘N Lif ted™:  (5mg THC) is uplif ti ng and ideal for so cial  or creative setti ngs.

Nice ‘N C h i l l ™:   (1:1  THC/CBD) offers balanced relaxation and s tress relief  without sedation.

Nice ‘N Dreamy™: (2:1  CBN/THC) helps with deep er relaxation and res tful  sleep.

Why choose a beverage over gummies?
Beverages provide a l ig hter,  quicker-onset exp erience than gummies.  As a so cial ly-friendly 

alternative to alcohol ,  they’re erfect for sippi ng ca sual ly and enjoyi ng at gatheri ngs.

Are these products suitable for beginners?
Abs olutely.  B oth gummies and b everages have i ntentional ly low doses and approachable effects, 

maki ng them great for new cannabis u sers.

Where are Phil’s Nice™ products made?
Proudly made i n Connecticut,  U.S.A.  by Connecticut Cannabis Company,  formulated by pharmacis ts, 

and develop ed by exp erienced cannabis and b everage i ndu s tr y veterans.

How should I store Phil’s Nice™ products?
Keep gummies and b everages i n a cool ,  dr y place away from direct sunlig ht to mai ntai n their 

freshness and p otency.
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